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Factors Influencing the Loyalty of Supporters to the Khonkaen Football Club
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Abstract

The purpose of research was to study factors influencing the loyalty of supporters
to the Khon kaen Football Club include personal factors, marketing mix factors and attitude
factors. The sample supporters Khon kaen Football Club of 400. We using questionnaires and
analyzed all data by frequency, percentage, averages and standard deviation, Hypothesis
testing used t-test, Anova and Pearson’s Correlation coefficient statistics.
The result of research found, that personal factors most of supporters are male that study in
undergraduate, have revenue over 5,000 baht and live in Khonkaen province. The marketing
mixed factors had founded supporters most value about creating and present physical with
like cheering section in the field and the overall environment, secondary is product,
personal, services channels, promotion, process of services and prices respectively. The
attitude factors founded factors had founded supporters most value about believe
secondary is experience and knowledge,

The experimented hypothesis founded that personal factors affected to the loyalty
of Khonkaen Football Club varied, except education. The marketing mixed factors and the

attitude factors had relations with loyalty.

Keywords : Loyalty, Supporters, Khonkaen Football Club
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