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The Relationship Between Retail Mix Which the Brand Loyalty

a a 1
103 wslanga
a _a ¢ v ¢2
AnAnad AasUINTNG

unfnga
Tnguszasn1sidelunsall ieAnwdnvardiuynnafidmanaszauanudaiiuseniuassndndsens)

q
v v

Y 1 & Ao o = A = v o & ' | | v a
Suaraindo Tulai unT9rninuaTs1vdun waziiadnwinnudunussyuivdiudrulsyaun1udnuazainu
asnAnfrens1SuaraInde luwaiundmiauassdu 35aulunsise Wun1s@nw1ideidedrsia (Survey
Research) dusfiiag19uuulanIzia1zas naumegeildlunmsanwiasall fe Tdusnissiuasainge Tusiiundmin
uAsT19AN afdnldlunsiinseideya Ae1Tesar Auady AEINTEUVULIATIIN A t - test, F - test waz
WisuiigusealaedISn1smaaeuluy Least Significant Difference (LSD) wagn1smAnduuseansanduiusedia
d1eveuiiesdu (Pearson Product Moment Correlation Coefficient) n133ias1evidoyaldlusunsudniazy SPSS
HAN15ITE WUI1 1) Freunuuaeunudulvg dumandgs Torgdus 21-30 U lnganTmnuasns dniseu dndnw
= o = a = ~ YA ° oA A i o ' 1 Y]
fisgdunsfinuUSaynes wazlineldnedeusiinimseiisusii 10,000 vm 2) dnaukuvasuaiudulngiisedu
ANNARusonNassnanAdens1suazaIndelaesin egluszauninnndiu laun drunisduasunisnaie
(X= 4.35) gruyianag (X = 4.33) aundaiud (X = 4.31) A1us1a1 (X = 4.30) AUENYULNIIATNYDIS U

v a o = W —= o v o ¢ ' | Y | a
wazAIUUINITHALRAELINAY (X = 4.28) ANa1AU 3) NMsnAdauAuduiuS Tz NdulTTauAIUANLAZ AL
335nAnArensSuazangalagsin wuln deuduiusluseauuiunand Aemadeddu ynaiu lawn dauuinis
(r=.458) AUANTULNIBAINVBIIIUAT WAZATUTIAT AU (r=.443) FIUNITARATUNITNAN (r=.629) FUNEAF BN
(r=.426) LAzAUNILATAT (r=.369) AUAIRAU

o o w |

ArdAgy : drulszana1uan, AuinAng, AudNus
Abstract

The purposes of this research were to study the personal characteristics that influence the
opinions of their loyalty to Convenience Store in Nakhon Ratchasima province area, and to study the
relationship between the mix of retail and loyalty to Convenience Store in Nakhon Ratchasima province
area. The research method was survey research. The sample was used Convenience Store in Nakhon
Ratchasima province area by purposive sampling. The statistics used for data analysis were percentage,
mean, standard deviation, t - test, F - test, pair wise comparison by Fisher’s Least Significant Difference (LSD),
Correlation Coefficient by Pearson. The data were analyzed by using SPSS. Results of hypothesis found that;
1) Most of the respondents were female aged between 21-30 years whose occupation were farmers and
students with a bachelor's degree as well as having a monthly income less than or equal to 10,000 baht.
2) Most respondents had a high level of opinion on loyalty to the convenience store brand as a whole with
a high level in all aspects which were marketing promotion (X = 4.35), location (X = 4.33), product
(X =4.31) and price (X = 4.30) respectively. The physical aspect of stores and services have the same
average of (X = 4.28). 3) The test of the relationship between the retail mix and the loyalty to the
convenience store brand as a whole shows that there was a moderate relationship in the same direction of
all aspects, namely services (r = .458), physical aspects of the store and prices have the same scores
(r = .443), marketing promotions (r = .429), products (r = .426) and location (r = .369) respectively.
Keywords: Retal Mix, Brand Loyalty, Relationship
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