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Abstract

Mystery box marketing strategy article in the digital age aims to present content that stimulates
consumer behavior and opens up new experiences in the digital age. Its purpose is to discuss the
constituents and understanding of mystery box marketing strategies. Including stakeholders from marketing
strategies in the digital age. That has changed dramatically from the situation of COVID- 19 which
entrepreneurs, merchants, sellers who are in online form Including consumers are adapting for the survival
of the economy. Applying the knowledge of mystery boxes to benefit and awareness of morality and ethics
in business operations The important thing that can create a sustainable market to be under the laws of
each country requires that the activities or marketing advertising be legal and under good governance. The
expected benefits are creating new experiences for customers and generate word of mouth through online

channels which is a tool in the digital age.
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