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Abstract

This study aimed to study planning tools to effectively develop service business and develop
case-study shop as a model for entrepreneurs in the same or similar service. Result (1) According to the
study, the researcher used in-depth interviews which were Face-to-Face Interview and questionnaire via

Facebook with the sample of 100 people. The result showed that categorizing customer’s demand by Brady
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and Cronin into 5 categories, that were Ambient Conditions, Design, Social Factors, Waiting Time, and
Tangibles, was consistent with factors that customer considered coming to VR game center. This research
applied Quality Function Deployment (QFD) which the researcher selected only Product Planning or House
of Quality. Total participants of 200 people consisted of 100 people who had been in in-depth interview
and 100 people who had been to other shops. Participants were 87 men (43.5%) and 113 women (56.5%)
at the age of 7-30. They were students and delivery men. In term of service improvement, although the
customers wanted the service to be improved in every point, there were some points that were actually
needed to be adjusted which saved huge amount of expenditure. After improvement and another

improvement, the result showed that customers are more satisfied with the service.
Keywords: Virtual reality, Quality Function Deployment, Voice of Customer
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Virtual reality (VR) v J01 iuimaluladiignasnsduiiiodaosanmmuandousin 4 aananimuwindey
954 wazanludunuins Meweluladreufiunodianin wasdes fulsvamdudanats 1 dudegunsaiiudn
WU gedlownd Lﬁamﬁuil,mﬂauﬂé’u (DIANTANSAUIINYFEAT WAV, 2564) dnSUAIaUIEINALAT Virtual
Realitygniunuszandldlunaieanis lngianizluudresnistinevsuymainsluanainig o wulddmsunistinedu
sdinluaamsunnd Snitaluglsuialdusuuge aululdlufifistast dmsunissiaesdsdeatns vienufaus
d1fiRy 9 e (BUIANINTIATRYSEN, 2564)

Tutssmalnedudslildinman viensgudiiu VR og19a3eds shldifesdsdonnsasammsindy
losdaeuiu VR ﬁgmwmﬁawﬁwqd nsRnRalUsunsa (Program) n3eweundindy (Application) fifaioude
Aldrelumsinge wioldnu Sududeifuilaalulsamalnglionbends rsmsinmsnmeznssunisiams
nsva1endes Aanstnavied wasfanislnsauuinuuiend, 2561; tilsat landafia) fewniidussneunisunngy
FeldBurtunddussianiu VR ity Taednazdaidudunuilduiu VR lunisidu Sasfnman wagliuing
adefuuliuInsdumesidn nanfedndruinmsiduseiniewiedalus uazininouassgua uandifuin
walulad fuwdu VR 1uveslmidmivaulne sudefusznaunising msliuinislufung VR Fadugsiad
Aeudnadsannlinsuisanudesnislumsiunsuinisvesiuslanogisusiads daidnfunsuimsieafiéfalaiin
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mﬂﬁﬂmsmsmwﬁwﬁ@a@mmw (Quality Function Deployment 38 QFD) Fadunedaniafiagldlu
MsNauEUMsUSUUTsiRnNsAnAusilinseiuaudesnsvesgnAunniian Tnsvhnsdnuwdsannudesnisves
HuSlaa (Customer Needs) wiandudean1sueei uslan nsee1aiendndsusoniesvasiuslan (Voice of
Customer #58 VOC) 'vhmsﬂizLﬁuﬂ'ﬂLﬁ@lﬁmmﬁammﬁmmiﬁwm;ﬁuﬁm (Hauser and Clausing, 1998)

i ‘Luq1u%%’a%uﬁ%ﬁwmiﬂwqﬂﬁmﬂﬁﬂmimxmwﬁnﬁL%ﬂ@mmw (Quality Function Deployment
si30 QFD) wldluauuinis neidadiuusslovifasideya uaskamsinuilubuumdiuiidwosianis 16
ns1uiannudesnisvesiuilaalusuvesnisuinmsluiuing VR sufsin@nuiiiaulefionissunu VR viens

nszenthiBsnainm (Quality Function Deployment: QFD) i lu@nwsioly
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3.2 nsuszandld QFD
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4.2 nsUszgndld QFD 91nn1sUssendld QFD wuindefinsuilufie an1izwingeu (Ambient
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5.1.2 M3Uszgndld OFD luauide vwidedldiienadesfionsnssaneminiidsnuan
(Quality Function Deployment: QFD) 11Ussendldiuauu3nis lnaidenldansunedinosuvsngnisnawiy
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