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The Knowledge Development Approach for Entrepreneurs of

University Business Incubation (UBI) upper North-Eastern in Thailand
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Abstract

The research aims at study the problem and demand of entrepreneurs of University
Business Incubation (UBI) upper North-Eastern, that brings to the knowledge development
approach for new entrepreneurs. In order to, the study is apply the integration theory which
emphasized on collaboration between organization and blend the knowledge, skills, and
experiences to create the potential of business competition for new entrepreneurs (started-
up companies) to success rapidly. In addition, to know the details about covered all aspects
of entrepreneur development. Moreover, this research has use qualitative research and
collected data via in-depth interview on new entrepreneurship, project manager and deputy
project manager, project consultant, and director of main project institution are totally 30
person. Result found that UBI entrepreneurs are lake of knowledge of operation business or
have knowledge, but can not be applied to the current competitiveness along with leading
to the quality of knowledge development approach for new entrepreneurs. Accordingly, it is

able to respond to market demand effectively.

Keywords Knowledge Development Approach, Entrepreneurs, University Business
Incubation.
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