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Abstract

The purposes of this research are to study perception on brand image and quality of service of 7-
Eleven stores affecting consumer’s buying decision process. This research is a quantitative research. The
questionnaire was used for data collection from 385 consumers in Phitsanulok. and analyzed by using
frequency, percentage, mean, standard deviation, t-test, One-way ANOVA and multiple regression analysis.
The results showed that perception on brand image; product, branding/logo and management were affected
consumers’ buying decision with statistical significance of .05 and R? = .442. While quality of service; assurance and
empathy were affected consumers’ buying decision with statistical significance of .05 and R? = .391.
Keywords: image perception, service quality, product purchase decisions
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