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Abstract

This research aims to 1) Study general information from the users of TrueMove H in Khon Kaen
Municipality, 2) Study the factors affecting of the services from TrueMove H in Khon Kaen Municipality, and
3) Promote the service strategy of TrueMove H in Khon Kaen Municipality by collecting data from the
sample of 400 persons by questionnaires and data collection and analyzed the data by statistical methods.
Calculating by the frequency, percentage, mean, standard deviation, and analyzed the corporate

environment (SWOT Analysis) and formulate strategies by TOWS Matrix.
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The results from the information of females 212 persons representing were 53.00% between
aged 25-35 years for 112 persons the total were 28% . Bachelor's degree were 231 persons there were
57.75%. The private employees were 135 persons. There were 33.75%. The income 9,000-15,000 baht for
116 persons. There were 29%. The service in the prepaid were 211 persons or 52.75%. True Shop Central
were 169 places. There were 42.25% with person who influencing service by themselves for 331 persons
representing were 82.75% during the service from 19:01-22.00 pm for 148 persons. There were 37.00%
found that the product signal covers all areas with an average of 4.13 was at a high level in terms of price.
Various service packages with an average of 4.09 at a high level in terms of distribution channels. Internal
channels provided services through convenience stores or top-up kiosks with an average of 4.24 in the
highest level in terms of marketing promotion. Advertising through the media about benefits the average
of 3.93 in a high level in terms of personnel. Employees had knowledge and skills in service 4.10 was in
high level on the process aspect. The assistance service system averaged was 3.9 8, and the physical
evidence found that the cleanliness and good atmosphere of the center service average of 4.13 were in a
high level.

The results of strategies service from TrueMove H in Khon Kaen Municipalityit consists of four
strategies; 1) Proactive strategy used to increase service channels, service centers, convenience stores,
and top-up kiosks, 2) Remedial strategy used to advertising and promotional materials with the target
audience, 3) Passive strategy used to product and service discounts for consumers who has never used
the service, and 4) Defensive strategy used to business partnerships from the situation of Covid 19,
cooperation with hospitals, health centers, aid agencies solve problems through the Covid-19 crisis in

order to create a brand that was more well known.
Keywords: Strategy, Service, Marketing Mix
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lasifienunansenasidnsnase
57
5) fa1u guslaedeidala (when)
Tonalunisie (Occasions)
\ 1 | &
291381 ST lurInAaulnved
U vnggniatudifey 1Dudu
6) A0y Juslaaedluy (where)
YpIN19vsawmas (Outlets)
Ady a a ° Ed
anunnguilaateuluvinisie
7) fau guslandoadials (How)
Jumaun1siinaulaie (Operation)
anuarveUILNAATaAUAN
ANULANAIAUANNANNTO AT ALdLle

Fowgualun1sveruilnauieay

v
[

FouArmeanuimane vsnudelaglifiivananse

v
1%

Homuonsunl
5. AdeieIves
RT3 FUn$agaed (2559) ladnw

Jadudrulszaunnani1snann 7Ps Ninasnenisanaula
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danlgusnis wwsetnelnsdwiimasuielaealuun

NIQNNT wagdinuma

Y 4

algTaid 1WesUsehvy (2558) Yaded

dananoauianelalun1sldusnisiasevie 4G Vg
HlEUINTs Wnsdwiadounlulnnummaniuns

Khomsun Chaiwong (2013) la@nwn

'
a

—

DINAYNTNITOONKUULNOALATUANUANFAADAT

AuAusEnuaUla Nan1sANYINUIIUSENLBULUA

LUIAANISINY

(Apple Inc.) WWunilsluusoniiiniseenuuunsidus
wazfimssnwanaumieglunseuiivienieanislen
vitmueuladu ldlaluduniseenuuunsidudn
suden1seanuuundnSusiiazdsiieideatuuion
Su indwsluenuazavidiuldinianunenealdnis
paNULUUADNNIABSMHANLUan IRl Lagviuale

UANFINNIINNITODNLUVVBIUTENDU

WaAnssUEUILaa (6w 1H)
1. 13 (Who)
2. 915 (What)
3. vilu (Why)
4. lnsfigrunasnaulade (Who)
5. \dleln (When)
6. Ml (Where)

nagnsn1slwuinsves
Uilan

e

7. 9814l5 (How) TrueMove H

TuamaAuIauAsvaULAY

dauuszaunnannsnana (7Ps)
1. wéndaua (Product)
. 3711 (Price)
. WDINNNITINTINUY (Place)
. NIAATUN9N1MAaTR (Promotion)
. ymna (People)

. NFEUIUNT (Process)

~N O U0 B~ W N

. 19NN (Physical Evidence)

AN 1 WERINTBUBLIAANITINY

/anliun133dy
1. Uszvnsuazngudieeng
nsfnuideluadsiludiuvesnuite
WaUTunuAnvuanizgnguildusnis TrueMove H

TulwawmAvIaUATIOULAY 114U 400 AU

nauie819nqudlEuInIg TrueMoveH
lulwanAaviauAsveuLiy fe gldusnisiasedigln

SAANNLAABUN True Move-HUSE91nS 118,080 AU

¥ °

Teygaandrunnuaiflamauiauasvaukiy 2561

= va o

(HumullaTui 155unau 2562) {idemmuavuinngy
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f79819 91NATATUIUIINGATVYBY Taro Yamane
(Yamana, 1973 $84lu dnsnqual d1ayla, 2550) 7
syduAMuAAIALAReY 0.05 Msgungusaeeng §ideld
Amsdusiegawuulailgananinasdu (Non-Probability
Sampling) Iael¥3gnsidanngudlograwuudadey
(Accidental Sampling) #28N15ULANUUUABUANNATINN
1#l4U3n13 True Move-H vidagflaglduinisluiun
WMAUIAUATVOULAY 1ABN1TABUNINIINGUFIBE
U 398.64 139 400 F081
2. wdeddlofldlunside
NSATLUUABUNNUALTIATIENURYA

TneUsznoudestuneusisil

mauﬁ1%’aaﬂaﬁalﬂmaa;ﬁﬁu§mmm
TrueMove H TummAuaunsuou0al anuuzuUdaUn 3
WULUURTIAT18715 (Check List) Usznausie e (Sex)
918 (Age) N13AN®1 (Education) 818 (Job) 51814
(Salary) Tas (Who) azls (What) wlu (Why) Tasil
sunadnaulade (Who) iela (When) filuu (Where)
281313 (How)

noudl 2 Teyaiieriudeduiifinasie
N5lEUIN1TVe3 TrueMove H TulwmwmAuauasauLny
Wusvusnasdliudseanaan 5 s (Rating Scale)
laun wandwei (Product) 5187 (Price) 19911911599
U8 (Place) N15d1LEIUNIINITMAIA (Promotion)
yaAa (People) NTEUIUNTT (Process) N19IN18ATN
(Physical Evidence)

aeud 3 IS EREAN INLING DLBIANS
(SWOT Analysis)

noufl 4 fvuaAnagvETOWS Matrix

poudl 5 dnauenagndnisliuing
294 TrueMove H lTulmmAuIaunssouLny

3.mafiusIuTadeya

v
=1

msAnefruaI1udTeluasadidunis

v
o

A98T9USu9 (Quantitative research) InadTumnay

mafuTuTdeyaiiedininszidaya Al

Y
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1. undaoyaugundl (Primary Data)
Junmsifiusiurudeyalaglduuuasuniu a1nngu
Meg1e $1uu 400 Au FIdeiudeyaugugdlaenis
FIUTWToYaIINUUUABUNIN waziiudayalnanisuan
LUUABUMLINGNF o @A lTUINS TrueMove H
TummauauasTaULAUlILA 31U 7 Wit Usznausig
nytovamdumaliladavouudy, nydovamiudng
vauuriy, nyteuduniaveunny, niteumeliladadnesn
Youknu M TeUTTueaoeniiaveuuny, nitey Inlonea
welauazanufisuneluwnmauiaunsvouuay

2. uvasdayanfenil (Secondary
Data) lagsiusausIndayaainenals #1517 unay
N9IYINIT UNAIINATY SIUNNTAUAUNIIDULARSLTR
wazenAdefiieide

4.NFATIEteLa waratalaTIeiveys
AIdensgviveyaidalsunalagnisi
wuudeunildd I 400 YasnvhnsUszananalag
fdunounuTngUszasAssil

Tnquszasdd 1 lelenzideyarialy
YOI IIUINTV0Y TrueMove H TummaunaumsveuLi
SNYULLUUAD U ULUUATIAT18N1T (CheckList)
Usenausiy ine (Sex) 81y (Age) N13Anw1 (Education)
213 (Job) $18le (Salary) Tas (Who) agls (What) vinla
(Why) lasisnnasndulate Who) ieln (When) il
(Where) 8813}5 (How) adffiléarnnisnaaiaanud
(Frequency) lazA1Souag (Percentage)

TnquszasAi 2 iiledinszsidoy
Aeatuladeiifinadonisldusnisves TrueMove H
TuwaweAutauasveuwnwduLuuINAs AU TEINMAN
5 5¥aU (Rating Scale) laA wansaet (Product) 101
(Price) 424111901590 91%1U"e (Place) N15ERaTUNIS
n13maNA (Promotion) YAra (People) N3¥uunTs (Process)
A0 MBAN (Physical Evidence) ATzt alausiiug

¢ v £%

Wwszideyaaninuinaaun1gly (SWOT Analysis)

()]

Aaendeyaimuanagng TOWS Matrix afianlylu
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N15N1311ANRAE (Mean) A1dIWL T8 UNNINTFIU
(Standard Deviation)

TnoUuszasad 3 As1eidaya

q

TgUszasadl 1 uavinguszasan 2 Wednausnagns

q

ANSIUSNN5V89 TrueMove H lmnauIaunsuauwny

a3Un13338
nsAnwaideieanagnsnmsliuinisves
TrueMove H lulamaAuIauAsTeuLnuaIsIuazLdsn
seluil
1. feyanluveslitmsves TrueMove H
luwawAuIauAsTaULNY dnvazwuvgauaduluy
13393183 (Check List) Usznausig {rauluudouny
d1uau 400 au wud@ulglumend s 212 au
Amudoray 53.00 918521INe 25-35 T §1u9u 112 AY
Anluiosaz 28.00uay50%@918 18 - 25 T §1u7u
104 au Anuiesay 26.00 sEAUNISANBITEAU
USyem3vseUla.snuiu 231 au anduiesay 57.75
91¥nninwenvunsegninesdiuiu 135 audadu
Fowaz 33.75 szAuUswle 9,001 — 15000 UIN/AH oull
d1uu 116 au Andudesay 29.00 uAYT0IRIWNTEAU
5791861771 9,000 UM $1uau 109 au Andudesay
27.25 glduimsdrulugldusnisuuuiauty 9w
211 au Aniliufesay 52.75 anuiinguiiegadenld

1%

USnsnsteuidunsasiuiu 169 anludesay 42.25

3
yanafilidnswarenisidenliuinisunndian Aedies
$1uau 331 Anlufesas 82.75 Prananiilivinisim
19.01 - 22.00 u. 91Uy 148 au Anluioway 37.00
2. foyaiieafuiladeiifinadonisld
U3N13783 TrueMove H Tuwawmauiaupsveuwiuiy
WUUNIATIE@IUUTZINMAT 5 586U (Rating Scale)may
LWUUABUDIY 71U 400 AU ATUKEAAUA NI

AldusnsiiauddnyAedyaunseunquyniiug i

|

ANRAN 4.13 599a9UIABANUSIUALANUETYTAIN

o '

a 1Al ! o P
VDI LYY ANARYBYY) a4.07 aqiusmumn AIUIIAN

I Ae 7]

= (3

wunfuianauinsivanvanedidnadedn 4.09 syl

FZAVUIN AIUTDINNITINTIAUIBNUIN FoInI9lu
nstszAUINTuduagaande niediiukud
Aadedia 24 oglusefuanniian drunisduaiums
Aseatanudn nslawarudesieg Auaded 3.93
SEAUNIN AuyAna nudmdnaudanuiiagiinue
AugIuIglunisliusnig 4.10 szAvuin f1u
NFZUIUNIT WUITEUUNMSUINTIIAINTIELESD uay
nsuiledlymn Aade 3.98 wazan1mnianienn
wuiANEze Az UsIEINATAvesAudlruInng
Anade 4.13 sesaundetheuasdydnvaliieg Tunns
UBNIANIA ﬁ’]Laﬁlsagjﬁ 4.10 agluszauin

3. ATIERANINILIAADNBIANT (SWOT
Analysis)

ﬁ;mLL‘ﬁﬁ (Strengths : S)

1) gudliuInisdemndlunis

¥
=~ £

$15LAUINSNIVIAINUANY HNUSIUALAINTD ALY

Y
4

2) indetelnsdniindeuiives
True Move-H é’z:ymmmamqmqﬂﬁyuﬁ
Baauzmeansiufindaunga
9ne0U (Weakness : W)
1) nsvhdelavan wazduasy
msvelalasuauaulawiiings
2) as1dudadsldiduiiliancda
wihugudadu
3) 89 51AUINIABUTINTIANES
Tona (Opportunities : O)
1) gnAn TrueMove H ngugnaA
drulvgildunidnaudiengyae 25-35 U fe1Tnuas

sglevilitinnnuaiunsalunistiseruinisuagngu

= & 1 o =

Y1991g 18-25 U Fadunguiindnwm

q

2) woRnssuvewuilaaludagdu
funliugatunnd dnfuiaduleniavesgsiaaieds
TrueMove H

3) in3evnelnsdmsitadeuiidy

ganandeddiunisamugs Jdidaudaduselng
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guasiA (Threats :T)
1) Audsduagne AlS Mduida

Aa1ASaU e INIANTLARouN wazidudusnidnun

4.n13MMUANAENSTOWS Matrix
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Thusnsesednslnsdnimasui setdu AIS 39y
wiaUnefignAslanninTrueMoveH

2) manenngpnEallspsAlein19

SO (Raudisuazlanid) 3n
S1. 98919N15ININNRUNY

02. naAnssuveusinadiuwildugy

W1. mMsvindelawan wavaadsuniseng

O1. NugNA1RYsENINee1Y 25-35 U

WO (Rndauuazlans) uily

ST (gaudeuazauassa) su

S2. 1A3RUNENIATRUARLLAETIUENTRY

T1. fuslaaddlailinga

W2. mMsyindeuseudunusiioasnansiduen

T2. @nunsailsalain1o

WT (gngauunazalassa) Jasiu

AN 2 UAAINSAMUANAENSTOWS Matrix

5.n15tauenagnsnisliuinig

¥83 TrueMove H lulunwmeuiaunsvauwiu

1) N1SAAUANAYNELTITN
(SO Strategy) aglarnannuualdugldusnsiivszaa
1Ny U3tnAsen Tnefiutesmianisliuinng
AUEUINTT Giindu $uavainte

2) NsMRUANagNSLBUA LY
(WO Strategy) 3¢ ldindowidelavanuaznisdasy
n13v1e Winsanguidavunefstdnfnwinasaurinnu
01y 25-35 U Tngldamidunguioiununszuaien
Hudelavanuazyiinisdaaiunismainfonisansia
dudvdoiiurnuddygadunesidnnguidnAng
wazdgvinnu

§ a o

3) NSANUANAYNTITITU

(ST Strategy) 2z 13103 ¥nddyyrauiaSovned

ATOUARNTINLTILAZIIFIUENIINITRURTUNTT 2891

nsans1eaumdmsuiuslaafidaliinelduinnsloile
naaesltuInig

4) nsnuanagnsigelesiy

(WT Strategy) 9z1631n15LAn3ngan1sailsnszuin

1A3919 wazasduAdildandl Arsadreiusiinemig

5509 W n1sviausndulsmeuia qudeundy
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wiheutewienisn Wieduinganiseiladnnig
Tusnsviemaslsanenuia wu vawesauulaln
TrueMove H nMsinfsdayaradunesiians Hudu
ioassmsaudliduiondlumenunderiun

Tgusnns

n1sanUIIuNa

1) nsAnwideyamluvesgléuinisues
TrueMove H TulsineauiauasvaulAuNUIT daulne)
Dumeandgs 9852w 25-35 U szaun1sAnenszey
Uy minseuaa. 813nndnauiensuniogning

seAusele 9,001 - 15000 vmnAdeu Hldusnisdu

S

Inglgusn1suuutAnku anuinausiegradonld

q

a a ! I~

Uinsnsteuidunia yanadisivsnasenisidenld
U3n1sundige Ao e Brsnaiilduinisiaa 19.01
- 22.00 u.

2) Yadeiifinasionsliusnisves TrueMove H
TuwamauauAsTaURAUIUNEAS e wudn gliuns
Tauddgy Ao é’zyz:ymmamqmmﬁuﬁ AL
WayAMENgINNUDIR YR AUTIA1 WU SuiaLig
uinsiivannuane Fudeamianisdndindie wuin

Foselun1stseausnsiiuiuazninde wiediiu
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RuilA1edsfig1unsduasun1en1InaIanuII N1
Tawariudenisg suyaaa nuin wineudanmg
wagiinweAugIugylunsliuing drunszuIunIs
WUI1 SEUUNISUSATIAAINNYI8WED Lagn1suily
LA EAINN N IEAINNUTIALEZDIRAZUTTENAT]
Avaaaudliuinis wazdheuasdydnuwalsne lunis
venfirmslunsigusnig
3) iieuausnagnsnisliuinisves
TrueMove H TulaamAuIauASuUauILAY 91ANSANYN
sudeyainluuasdedeiifnasonislivinng ovims
ATIERENINUINAOUBIANT (SWOT Analysis) Lhag
nsiuAnagNS TOWS Matrix el
3.1 nagwsldegn (SO Strategy) Tngudiy
Y9N 19NTIAUINIT WY AUdUTNIT GIRNEY S1u
avnInie JidaenndpIfuMUIToves Autys aoun
(2561) 3aatlasvarnlszaunisnainu3nsiidwane
n1sinauladenusemiliusnisdumefidnuuy
nsdnidede Tuwnsnenialng Jwmineaal wuid
Frunsensminefifinanenisiaauladenusond

Tusmsdumesidauulnsdwidietie lnanmswedlu

o a a Y

SEAUNNN TANRAUYINAU 4.13 WBNINTUITI8TD

WU NITWUINLAAUGUS NS UEREIU iU wHUNYIeY

U

WHUNTITEANUTNT FB9RNAD F1UIUAUIUINIIVIANY
W warirudmieiteldevieundete awand
3.2 nagnsiBaudle (WO Strategy) msvhide
lawanuagnisauasunisvie nsanguidmung As
UnAnwiwarAuyiney 918 25-35 U dennassiu
MWLV FUNT B1AININA (2559) Anwrladesiants
WeoniliuinisimSevisnsAnvidefievesinieu

YTy FIgAnYIsUYT WU nqudledeln

I~ o P

ANUAAYIINTIAAAD AMAINAIIULTIVOIFY Y0

q

AaRY 4.92 LardunuaAsaunauiunia1edy 4.87

o q

3.3 NaYVSITISU (ST Strategy) USEN

)

a

dygranaievieiiasaungu saa5uaziigusnag

q

nsuudannss azvhnsassaauddmiuguilaai
gelamalduinaslilanaaesdduinig aenndesiu
$ATeve9 AT wnydeiu (2556) FoansAnwiey
wANA19YBIUATTAIUYTTAUNINITAAIARAE NG AN TTY
nslivinisiaiednsinsdnsiindeuiivesiuilaaly
Jafauasmvdindinui Jefedundasneidulede
dulszanmninsnandidwionginssunisliindetie
nsnviiadend TnefiansananihdedesiSesdduiia
wasengAnssunsliiadetnelnsdniiadouiiannuin
utfos il AudauTesyyIM MsldnuaTauAgy
Muszmeanazausndlunislnsoon

3.4 nagnsidatasiu (WT Strategy) n13
ndnganisailsnszuinladn1g wasasnduaidaly
AN AITATINUEIATNNGIAR WU MsvAuTINiY
Tsangnuna gudeundiy mhwnuyiemiow ey
Inganisalladn 19 ieademsdudlduiiandily
NUIBITUNTDDIANT FOAAADINUIUITYVDIDIIANIT
Fmemndlad (2558) 3ean1sadiensAudmiuianssy
AMUsURnveUkLIU)URTuN15U1lATINS CSR %38
Aanssuiiiednu (Social Program) aldlunisadnans
Audntudsiifosfinrsanfofanssuihansainsnmen
Thudnsdudnlduenaniianssuiiesdnsdiiunis
dFeadumuanunsavesesdnsfiarsisuvuinds uas
aguuiuguanLiTtinutugUszlegiann
Aanssuuazasranssuslulanguidmneiilefiesdns
arUszauaudsantulunisadinsdudeden

YBIDIANG

ayluazdaiauauug
1)

N

FPMUNUAVIURLRNE I ULIRLNAUNA

e

o

uasveuLAY VI lidayaniud1agneeiaiiniyg
AAALAREY
2) lpsandanunisiadn 19 vildnisiiu

1%

Toyaradldiamunuiy
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