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The Local Wisdom Value Added Product Development: A Case Study of Local Woven

Fabric Products based on Phutai Identity from Ban Kut Wa, Kalasin Province
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Abstract

This qualitative research aimed to: 1) develop the local woven fabrics production process based
on Phutai identity using natural materials in the area, 2) add the value into the product by improving the
product, the brand and packaging for commercial purpose, and 3) promote and create jobs and incomes
for Ban Kut Wa Women's Career Development Group. Forty members of Ban Kut Wa Women's Career
Development Group were purposively selected to participate in the study. The interview and the focus
group interview were used to gather the data before the data was descriptively analyzed.

The findings illustrated that:

1) The participants were able to create various natural dye colors from natural materials in

the area without using chemical colors.
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2) New hand-made products were developed using natural dye colors. Phutai patterns were
created and embroidered on the fabrics to express the local identity. A brand and a package were
developed to create the brand loyalty and to register for the petty patent under the brand “Goodwaa”.

3) Online marketing created 100 percent of incomes and created more jobs for participants.
The group became a career development role model, and the model could be used as a good example

for other groups.
Keywords: Prototype development, products, local woven fabric, identity, Phuthai
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